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SCOTTSDALE TOURISM

2021

4.3 MILLION 1.0 MILLION

DOMESTIC OVERNIGHT INTERNATIONAL
VISITORS OVERNIGHT VISITORS

Scottsdale visitors created an annual economic impact of $2.5 bil-
lion in the city through their local spending. Added to the $3.18. billion
spent by the residents in a 3 miles radius.

A typical domestic overnight traveler to Scottsdale spends approx-
imately $272 and a typical day trip visitor spends $67, according to
the 2021 Travel USA Visitor Profile for Scottsdale by Compass Long-
woods International. Overnight visitors stay an average of 2.8 nights
in Scottsdale (down from 3.3in 2020), and have an average party size
of 3.0 people.

About 83 percent of domestic overnight visitors stay in a resort, hotel
or motel in Scottsdale.

Tourists have a significantimpact on tax revenues to the city. Privilege
tax collections attributable to domestic and international visitors
in 2021/22 are estimated at $54.5 million, including bed taxes. This is
less than 1 percent below 2019 pre-pandemic levels, although overall
sales tax collections for the city are up 33 percent from 2019/20 levels.
An additional $1.4 million per year in estimated taxes were generated
by employees in the hospitality industry living in Scottsdale. Scotts-
dale received a fiscal return of about $1.41 from visitors in 2021, mean-
ing that for every $1of municipal service costs attributable to visitors,
the city received $1.41in revenues.

4.4 MILLION

DOMESTIC DAY TRIP
VISITORS

TOP TEN ACTIVITIES

& EXPERIENCES FOR
SCOTTSDALE VISITORS
- Shopping

- Sightseeing

- Hiking or backpacking

- Swimming,

- Attending a celebration

- Night clubs

- Business meetings

- Historic sites & landmarks
- State or national parks

- Casinos.
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AERIAL TRADE AREA
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MIXED-USE DEVELOPMENT WITH PREMIUM the
LOCATION ALONG SCOTTSDALE’S EXPLODING GLE
LOOP 101 ENTERTAINMENT CORRIDOR.
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SITE PLAN

SHOPS D
+/-13,000 SF

SHOPS C
+/-13,000 SF

Cafe Rio

MEXICAN GRILL.
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SITE PLAN
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+5,980 SF
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Pickle & Social

EXISTING '

HOSPITAL

Building G
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Medieval Times

DINNER & TOURNAMENT
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Pavilions at
Talking Stick
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